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Coverings 2004 saw the launch
of a series of new initiatives by
Ceramic Tiles of Italy. The show
featured the debut of a new

book on tile design in America

and a whole new sustainability
platform with a high-profile
architectural seminar. These
were 1n addition to the highly

anticipated Ceramic Tiles of

Italy Design Competition
awards and the Distributor
award as well as more than 100

manufacturer exhibits showing

the newest tiles from Italy.

New Exhibits

isitors to the Italian
‘ ’ Pavilion were
immediately struck by

the bold new red and black
exhibit situated at the entrance
of the hall. Giona Maiarelli of the
Maiarelli Studio, created a
striking exhibit in celebration of
the 10 year anniversary of the
Ceramic Tiles of Italy Design
competition. Winning project
photography was interspersed
with architect quotes. A large
table displayed the new book Ten
Years of Design Excellence; Ceramic
Tiles of Italy Across America with
text by Jen Renzi. The exhibit
also included a café, gelateria
and newsstand. Attendees were
able to see the best of the
competition photography culled
from the last ten years, as well as
shots of the new winners for
2004, all while enjoying an
authentic Italian refreshment.
An interactive exhibit curated
by the MIC - International
Museum of Ceramics in Faenza -
and supported by the Italian
Trade Commission, was the place
to be at the show. Visitors
gathered around the potters
wheel, as Gino Geminaini - a
potter from Faenza - created
objects at visitors’ request. An
exhibit showcased ceramics from
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the 1930’s pulled from the
museum’s world-renown
collection. The display included
large, artistic, ceramic bowls
from: Antonio Gordini, Pietro
Melandri, Ricardo Gatti,
Leandro Lega, Gianna Boschi,
Carlo Zauli, Goffredo Gaet, Ivo
Sassi and Emidio Galassi.

Sustainability
Seminar/Website Launch

he show was also the
Italian ceramic tile
industry’s opportunity to

launch a brand new sustainable
initiative s_tiles® Italian Tiles
Towards Sustainability. This
program includes a website, book
and seminar series. This new site
(www.s-tiles.it) was presented at a
seminar on sustainability
organized in collaboration with
the Italian Trade Commission,
entitled, Design Responsibility- A
Global Approach to Sustainable
Building: the Role of Ceramic
Tiles. The seminar’s overall
objective was to discuss the role of
ceramic tiles in sustainable
architecture. Patrizia Lugo
Loprieno, director of EOS
Environmental Consulting Group,
the consultants that created the
program, kicked off the discussion
with a short presentation on
s_tiles. Seminar panelists included:
William McDonough,
McDonough + Partners; James
Wines, SITE Environmental
Design; Michael P Johnson, MPJ
Design Studio; Edward Jones,
Jones Studio; David P. Brems,
Gillies Stransky Brems Smith PC;
and Anne Save De Beaurecueil,
Bernard Tschumi Architects.

The project was developed in
cooperation with the Italian
Ministry of Productive Activities
— Foreign Trade Department and
the Italian Institute for Foreign
Trade. For more information on
s_tiles visit www.s-tiles.it or
www.italiatiles.com.
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A view of the
Ceramic Tiles

of Italy pavilion at
Coverings 2004.

New Book

overings was the launch
of the new book 7en Years
of Design Excellence;

Ceramic Tiles of Italy Across
America. Jen Renzi, senior editor
at Interior Design Magazine,
participated in the international
press conference to comment on
the book. Demand for the book
was high. Hundreds of attendees
visited either the Coverings
bookstore or the central Ceramic
Tiles of Italy Exhibit for a copy.
The book, distributed through
Edizioni Press will be available
for sale at Barnes & Noble,
www.bn.com and Amazon,
www.amazon.com in mid-spring.

Design Award

t the Italian Press
Conference,
Assopiastrelle, the

Association of Ceramic Tile and
Refractory Manufacturers, in
cooperation with the Italian
Trade Commission, announced
the following winners of the
Ceramic Tiles of Italy Design
Competition 2004. All of the
grand prize winners were able to
participate in the event -
bringing slides and drawings
from their winning projects.
2004 winners were the New York
City firm of Bernard Tschumi for
the design of the Paul L. Cejas
School of Architecture, on the
Florida International University
Campus, Miami, Florida; Gillies
Stransky Brems Smith PC of Salt
Lake City, Utah for the
Clearwater Center, Bountiful,
Utah; and the Jones Studio, Inc.
of Phoenix, Arizona, for the
Walner residence, Scottsdale,
Arizona. A Special Recognition
Award also went to Ralph
Appelbaum Associates for
excellence in mosaic design and
installation at the Rose Center
for the Earth and Space in New
York’s American Museum of
Natural History. Honorable
Mentions went to Hefferlin +
Kronenberg and Barber-
McCalpin Associates.

Distributor Award

t a sunset cocktail party
out on the convention
center terrace,

Assopiastrelle, the Association of
Italian Ceramic Tile and
Refractory Manufacturers,

announced that Virginia Tile
Company, of Farmington Hills,
Michigan, had been selected as
the recipient of the 2004
Assopiastrelle American
Distributor Award. For the past 14
years, this award has been given
to premiere American distributors
for their dedication to the
promotion and use of Italian
ceramic tiles in the North
American marketplace.

Sergio Sassi presented the
award to William Stephenson, the
company’s president. Virginia
Tile Company was founded in
1928 by his grandfather a
salesman who moved to Michigan
during the auto industry boom.
The company has seven
showroom locations spread across
Michigan, Ohio and Illinois and
they distribute product to nearly a
thousand dealers throughout
their region from warehouses that
occupy more than 200,000 square
feet. Both of Stephenson’s sons
and his daughter are also
involved in the family business.
Virginia Tile represents more
than 20 Italian ceramic tile
manufactures. Their web site is
www.virginiatile.com.

Top: the international
press conference;
from left to right Enzo
Mularoni, Vice Chairman
of Assopiastrelle,
Roberto Luongo,
Executive Director

of the Italian Trade
Commission

and Franco Vantaggi,
Managing Director

of Assopiastrelle.
Center: a view of the
exhibition “Ten Years
of Design Excellence”.
Bottom: the sunset
cocktail party.
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Italian Tile
Makes
Star-Studded
Return

to KBIS 2004

THE NATIONAL KITCHEN & BATH
Association’s Kitchen & Bath Industry
Show (K/BIS), held this year at
McCormick Place in Chicago, IL from
April 2 - 4, 2004, once again proved to
be an exciting and successful venture
for Italian Ceramic Tile.

Last year Italian tile played a lead
role in three different exhibits, and
visitors’ response to these exciting
installations was overwhelmingly
positive. All the hard work and creative
energy that went in to making the
installations a hit was rewarded with
prominent coverage on HGTV and the
national press.

The Italian Trade Commission and
Ceramic Tiles of Italy were so pleased
to have collaborated with such
imaginative talent that they agreed to
sponsor this year’s 2004 Design Idea
Center when approached by Women’s
Day Magazine Special Publications and
designer Ingrid Lees.

Italian tile was featured in three
displays in the Design Idea Center: two
stylish kitchens inspired by the unique
needs of two celebrity chefs Paula Deen
and Alton Brown, and a luxury bath
created according to the wishes of the
celebrated performer Carol Burnett.

The very practical-minded Alton
Brown needs to see everything that is
happening in his kitchen and insists on
a lot of open space. Accordingly, his
kitchen was built with three distinct
work areas all designed with an open
plan. The heart of his kitchen, the range,
was given extra special treatment with
the addition of a backsplash created
with wide strips of Vogue satin glass in
“Ghiaccio” and “Bouavio” - because
even the most sensible chef will
concede that presentation is everything.

For traditional Southern chef Paula
Deen, nothing but a traditional kitchen
would do. This meant creating an
environment that was both food and
family friendly. The warm, welcoming
tone of the kitchen was achieved thanks
in large part to the ltalian tile
backsplashes. The random blend of
Ceramica Bardelli’s “Riflessi” tiles
behind the range created a calming
effect, while the colorful Sicis “Marigold
3” mosaics that lined the wall behind
the sink and countertop were not only a
practical addition for a high-traffic
counter area, but also boosted the
cheerful atmosphere. Tagina “Cortona”
tiles were then used on the floor to
complete the appealing and
comfortable effect.

Reprinted from Woman's Day Kitchens & Baths - Photos by Charles Schiller

Gregarious entertainer Carol
Burnett just needs a little restorative
time to herself so she can be maintain
the high energy she famously brings to
her every performance. To that end, a
luxury bath was constructed to
anticipate her every relaxation need.
Italian tile served to enhance the sense
of luxury with decorative lattice accents
from Sicis mosaics complimenting the
Rex “Touchstone” flooring. Lees also
selected Grazia “Armonia” wall tiles for
the shower walls and Jacuzzi area.

Tile manufactures selected for use
in these projects were all specified
through Hastings Il Bagno Collection.
In addition, Mapei grouts and adhesives
were used throughout the project.

For more information regarding
KBIS, visit their website at
www.kbis.com.

Two stylish kitchens
inspired by the unique
needs of celebrity chefs
Alton Brown and Paula
Deen, and a luxury bath
created according to the
wishes of celebrated
performer Carol Burnett.
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From top to
bottom, the
recipients of
Ceramic Tiles of
Italy Design
Competition 2004
award:

Anne Save De
Beaurecueil:
Bernard Tschumi
Architects.

David P. Brems:
Gillies Stransky
Brems Smith.
Edward Jones:
Jones Studio.

45

1011

The Ceramic Tiles of Italy Design Competition
recognizes outstanding achievement by North American
architects or interior designers using ltalian ceramic tile in
commercial, institutional or residential installations. The
criteria used by the jury include: Overall design of the
Project, Innovative Use of Tile, Tile Design, Quality of
Installation and Degree that Tile Enhanced the Setting.

Bernard Tschumi Architects - Institutional Winner The
jury received the design of the Paul L. Cejas School of
Architecture, on the Florida International University Campus
in Miami, with tremendous excitement. The world-renowned
firm's project serves not only as an academic building
complex, but also a living, breathing example for the
students to emulate. A project team of close to 50
architectural, design, engineering and installation
professionals developed the plan for two studio/office
wings juxtaposed with two geometric activity “generators”
clad in brilliant red, yellow and orange ltalian ceramic tiles.
These generators house a reading room, a gallery, print
rooms and one of the school's main lecture halls. This
eye-grabbing tile design strives to capture the
imagination of the passerby as well as the students
and to suggest a melting pot of cultures. According to
the architects, the ultimate goal of this design was to help
create a culture and environment that would help the school
to contribute to the architectural debate in Florida and
beyond. ltalian ceramic tiles used on the project were from
Marazzi and Ceramica Vogue.
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Gillies Stransky Brems Smith PC - Commercial
Winner In the Commercial category GSBS Architects were
honored for the design and tile installation of the Clearwater
Center, corporate headquarters of Sahara Construction in
Bountiful, Utah. The most striking aspect of this project was
its custom-designed cladding and installation system.
Together with KEPCO+, an architectural cladding company,
the project team came up with a solution for a lightweight,
durable yet cost effective and attractive fagade that would
also work well with a prefabricated panel system. The
solution was ltalian tiles. In order to enhance the aesthetic
appeal of the seemingly simple look of the building the
design team decided to install tile in two different finishes
and sizes. The more textured, natural finish seen throughout
the majority of the fagade was accented with polished tiles.
Over 14,000 square feet of ltalian tile from Mirage were
installed in a single day.

1

Jones Studio, Inc. - Residential Winner Known as one
of the country’s most innovative architecture firms,
particularly because of its expertise in the field of
sustainable design, the jury selected Jones Studio, Inc. for
its unique use of tile finish and pattern in the Walner
residence, a private Scottsdale, Arizona home. The
work was creative, resourceful, and inviting — all thanks
to the inventive use of durable, state-of-the-art ceramic
tiles from ltaly. Tiles, in a variety of shapes, colors and
textures were installed throughout the home, both
indoor and out. The design satisfied the owners’ desire
to be able to appreciate the breathtaking natural desert
surroundings while maintaining a modern and streamlined
look and feel within the home. Beautiful polished, charcoal
tiles from Cooperativa Ceramica D'lmola transformed the
elevated living area floor into a reflecting pool. ltalian tile
and stone were also employed in the kitchen, offices,
swimming pool deck, and bathrooms.
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This year, a Special Recognition Award also went to Ralph
Appelbaum Associates for excellence in mosaic design
and installation at the Rose Center for the Earth and Space
in New York's American Museum of Natural History. Their
dramatic use of Bisazza mosaics throughout the Hall of the
Universe transformed the Hayden Planetarium for the
twenty-first century. In addition, an Honorable Mention in the
residential category went to Hefferlin + Kronenberg
Architects for the design of a private cottage in Sequatchie
Valley, Tennessee using tiles from Fondovalle. While
Honorable Mention in the commercial category went to
Barber-McCalpin Associates for their dynamic
installation of Flor Gres, Marazzi, and Casa Dolce Casa in
prominent bank settings.

Desi

Bernard Tschumi
Architects: The Paul
L. Cejas School of
Architecture, on the
Florida International
University Campus in
Miami. Institutional
Winner

Gillies Stransky
Brems Smith:
Clearwater Center,
corporate
headquarters of
Sahara Construction
in Bountiful, Utah.
Commercial Winner

Jones Studio: private
home in Scottsdale,
Arizona. Residential
Winner

Ralph Appelbaum
Associates: Rose
Center for the Earth
and Space in New
York’s American
Museum of Natural
History. Special
Recognition Award .

Hefferlin +
Kronenberg
Architects: private
cottage in Sequatchie
Valley, Tennessee.
Honorable Mention

Barber-McCalpin
Associates:
Advantage One Credit
Union in Brownstone
Township, Michigan.
Honorable Mention

Cerme Tiles ol Idy

The Ceramic Tiles of Italy Design
Call for Competition was started twelve years ago to
° recognize outstanding achievement by North
Entrles American architects or interior designers
using ltalian ceramic tile in commercial,
institutional or residential installations. Projects are judged on their creative
attributes as well as how they meet their functional and technical

requirements. Domestic and international new construction and renovation
projects are eligible.

Sponsored by: Assopiastrelle, Association of Italian Ceramic Tile

Manufacturers and The ltalian Trade Commission

Deadline: January 30, 2005 (no fee for entry)

Award: $5000 for each category (residential, commercial, institutional)

awarded during Coverings 2005

For more details visit: www.italiatiles.com or www.italytile.com

Guidelines: To enter a project, North American architects and interior

designers or such entities as were affiliated with the project must:

a) Complete the attached Submission and Authorization Form for either
commercial, institutional or residential projects

b) Attach a minimum of 3 different photographs/slides of each project

c) Provide a brief description of the project (in addition to the descriptive
information on the form), which should include:

* Location (city/state & country)

* Description of installation

¢ Client's name

« |talian ceramic tile manufacturers featured

 Local distributors and installers involved

e Series names and colors of the products and formats utilized

* Project completion date

* Any sustainable architectural detailing

The information should be submitted on the letterhead of the individual or
organization competing for the award or such other organization as was
affiliated with the project. Multiple entries are permitted. However, each entry
must be sent in a separate envelope with a separate completed Submission
and Authorization Form. Photocopies of the form may be used. Entries may
only be submitted for projects that were completed between January 2000
and January 2005. Entries depicting domestic and international new
construction and renovation are eligible. Completed submissions must be
received no later than January 30, 2005. An international jury of design
professionals will select up to 3 winning projects based on design
excellence. Each award recipient will receive a check for $5000 during
Coverings 2005 in Orlando, Florida May 3-6, 2005. Winners will also be
eligible for a free trip to Bologna, Italy to attend Cersaie 2005.

On behalf of the Entrant and the others associated with the Project the Undersigned submits this form and related documents.

Further, on their behalf the undersigned represents that:

a) He/She has the full authority of the Entrant and the others associated with the Project to submit this entry

b) The information submitted with form is accurate and correct

¢) No individual or entity, other than those authorizing me to submit this entry, has any copyright or other legal right to
prevent this entry or to prevent the publication or other use of the depictions submitted with this entry.

Further, on their behalf the undersigned authorizes the use of the photographs submitted in connection with the entry in
publicizing the competition or in publicizing Ceramic Tiles of Italy. This authorization will only be operative in the event that
the Entrant is identified as the designer of the Project and in the event that the Entrant is a winner or given honorable
mention in connection with the competition. The undersigned undertakes to assist the organizers of the competition in
obtaining access to the Project in the event the organizers wish to take further photographs of the Project.

The undersigned ack ledges that the il bmitted in connection with the entry will not be returned and that the
organizers of the competition may determine that no winner is to be selected and that no award is to be given.

e e e E|.-_--

Check Project Category:

Commercial i Institutional i Residential

Project:

Architect/Designer:

Firm:

Location:

Project Completion Date:

Name of Entrant:

Address:

City: State:

Phone:

Fax:

E-Mail:

Website

Date:

Print:

Signature:

TileNews

Return form to: Italian Trade Commission, Ceramic Tile Department
Ceramic Tiles of Italy Design Competition 2004
33 E 67th Street - New York, NY 10021 - t. (212) 980 1500
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ltalian Tiles Towards
Sustainability

ustainability was a hot topic at Coverings 2004.
Assopiastrelle, the Italian Ceramic Tile Association,
launched a brand new sustainable initiative
s_tiles Italian Tiles Towards Sustainability that
will include a website, design book and seminar
series. This new site (www.s-tiles.it) was presented
at the first seminar on the subject entitled, Design
Responsibility- A Global Approach to Sustainable
Building: the Role of Ceramic Tiles. Patrizia Lugo
L oprieno, director of the EOS Environmental
Consulting Group and the s_tiles program, kicked off
the discussion with a short presentation on the new
initiative. Seminar panelists included: William
McDonough, McDonough + Partners; James Wines;
SITE Environmental Design; Michael P Johnson,
MPJ Design Studio, Edward Jones, Jones Studio;
David P. Brems, Gillies Stransky Brems Smith PC; and
Anne Save De Beaurecueil, Bernard Tschumi Architects.
According to Loprieno, OThe s_tiles initiative
fulfills AssopiastrelleOs need for an effective
environmental and social communication program
that goes beyond a purely technical or promotional
project. The aim of the initiative is to raise awareness
of the tile industryOs strategic approach to sustainable
design, taking into account environmental, social, and
economic developments.O
L oprieno continues, OThe s_tiles project uses
powerful, evocative images and targeted text to
convey a fundamental message: Italian tile is a highly
innovative product that carefully considers social and
environmental issues, without compromising the
ancient traditions of high quality and superior
aesthetics.O
The s_tiles website has been designed as an active
register of issues and case studies related to
sustainable building worldwide with a special focus on
the Italian ceramic tile industryOs activities. Reflecting
Italian tileOs dual values of innovation and tradition, a
selection of archive photos were chosen. In addition,
photographer Miro Zagnoli was contracted to

produce eight photographic case studies that
illustrate the eight website sections/themes.

Each of the eight themes represents an approach
to sustainability that has either been adopted already
or is planned for the future:

Less is More, reducing the use of resources;

Old is Gold, values such as durability and

conservation of the cultural heritage;

¥ Health is Basic, health, safety and accessibility
of living spaces;

¥ Nice is Wise, innovation and sustainable design;

¥ Love is Warm, cocooning, consumer services
and multi-sensory (an approach that involves all
the senses);

¥ Eco is Good, environmental certification of
products and processes;

¥ Shared is Best, the social responsibility of
businesses (with an emphasis on the role of
local businesses); and

¥ Sustainability is NOW, an overview of

developments in areas of consumption,

building, and sustainability in cities and the

public-sector.

® K

Over the past twenty years, with improved
environmental protection policies and an increase in
demand for energy efficiency, the Italian ceramic
industry has succeeded in improving the quality of its
globally marketed products. One of the main
objectives of this ambitious initiative is to make s_tiles
an international reference point for everyone working
in the field of sustainable building - creating a
channel for updates on the Italian tile industryOs
developments on this important subject.

The project has been developed in cooperation
with the Italian Ministry of Productive Activities B
Foreign Trade Department and the Italian Institute
for Foreign Trade. For more information on s_tiles
visit www.s-tiles.it or www.italiatiles.com.

Some images selected
among the photographic
case studies that
illustrate the eight
website sections/themes
reflecting Italian tileOs
dual values of innovation
and tradition.
From top left clockwise:
Yoder House, Phoenix,
AZ/M PJ Design Studio;
H™npital de Jolimont, La
Louviere, Belgium/Atelier
d'Architecture DDV;
McLaren headquarters,
London, UK; Parco Delle
Querce, Crispano,
Italy/Martino Colucci with
Cosimo Petronella.
On this page, bottom left:
Piazza San Giminiano,
San Giminiano, ltaly.
©Assopiastrelle/www.s_tiles.it
Photos by Miro Zagnoli

Italian tile is a highly innovative product that carefully considers social and environmental
issues, without compromising the ancient traditions of high quality and superior aesthetics
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